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Custom
 Service

Square

QThru check-
out service 

Google store 
maps

Self-check 
kiosks

e-reciepts

Nike 3D Holo-
graphic Signage

augumented 
retail kiosks

IKEA AR

Concierge @ Waitrose
concierge for groceries 

and other services
Donq Bakery 

item scan with-
out barcodes

Amazon pickup 
in 7-11

NFC

TESCO drive thru 
grocery pick up

WATCH 2 PAY
NFC watch

vertical 
integration

brick & mortar as 
showroom

fashion to 
enter other 
industries

Bob’s Burgers
Edible package

DisappearingPackage.com
Commercial packagin with 

less/no extra packaging

Innovations in Retail
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Relationship Map

Innovations 
in Retail

INAMO interactive 
table menus

Interactive 
media in-store

Engage Production
Touch Wall, interactive 

store walls

iBeacon, loca-
tion-based adver-

tisements

HomeShop18
virtual shopping 

wall in airport

Wal-Mart virtual 
toy store

Pickie personalized magazine 
withfriends likes + shares

Glimpse social shopping chan-
nel uses likes to build custom 

catalogs

RFID

Upcload, webcam en-
abled ensures custom-
ers to find the right fit

SayDuck, AR 
furniture tool

Buyapower, website 
provides bulk discount 
on popular products

Netplenish App, lets 
retailers compete to 
supply household 

goods

Digital printing

2D barcodes

Portable printing

United Style, design, 
order, share, preview, 

own clothing

made-to-order

water-saving 
technology

personalized 
manufacturing

3D printing

A.F. gifts, apps 
for gifting

display fb 
likes on 
hanger

personalized 
suggestions 

online

social media 
platform for 

brands

Moda Operandi, 
early access to 
fashion website 

electronic products 
vending machines

instant feedback 
after purchase

Evolvex
a�ordable customized 

modular furniture 

 Motomethod motorcy-
cle shop invites custom-

ers to work on bikes 
themselves

Caterpillar real-time 
feedback from custom-

ers on new designs

Barclaycard, involves 
card members in man-
agement and profitsde-

cisions 

Fujifilm
3d printing kiosks

Freeosk,
free sample 
dispenser 

Shopify enabling  
online retail with-

out program-
ming knowledge

Nike golf 
club with 
sensors

edible sensors 
for tracking 
medication

Purchext
allows parents to 
remotely validate 
kid’s purchases

smart objects

bespoke at 
scale

e�iciency

green
mfg

shopper
 coaching

Neiman Marcus location 
aware apps provides 

sta� with customer pref-
erences

Modcloth sylists look to 
your past purchases to 

tailor advice

service w/ 
opt-in data

checkout 
automation

checkout
service

mobile 
check out

Needle pairs consumers 
with real-time product 

consultants

Kysy Vaikka insurance 
company recruits exist-
ing members to advice 

potential customers shopper to 
shopper 
service

auto-curated 
shopping

internet 
of things

fit with
 a click

shopper 
designed 

deals

crowd led 
product 
ranges

facial recognition

3D scanning

Bloomingdales
body scanners

Mulu.me
comission fees earned 
by influencing online 

purchases

Tesco
sharing products on 

Facebook doubles cus-
tomer points

shopper as 
an a�iliate

looking
local

unlikely
collaboration

building
demand

leveraging
data

market
focus

QR codes for 
fitting room 
assistance

Hointer App
phone scan directs 

customer to dressing 
room w/ right size

Uniqul Facial reco-
nition for pay-

ments

Bonobos 
rewards loyal

customers with 
special sales

Gilt shifts from 
discounts to 

upscale

Frank & Oak helps men 
curate their look with 

style-based suggestions

Drugstores adding fresh 
food and other activities to 
keep customers in stores

Neimen Marcus / 
Target partnership

Macy’s hosts Toys R 
Us pop-up shops

Department store selects 
items from Fashion Star con-

testants

Peapod
virtual stores 
in subways

Walmart “food 
truck” mobile 
stores where 

big box stores 
forbidden

Relay Foods, 
direct farm to 
table orders

Walmart’s Goodies - gourmet 
food-sample subscription service 

Robotic kiosk 24/7 
convience stores

Malls incorporating 
“space for men” 

Imported beers 
seek customer 

connection thru 
limited-editions

MyPanera rewards 
based o� past 

purchases

Let’s Pizza 
o�ers pizza 

vending 
machine

Wawa’s built 
with speed 

in mind

Yotel o�ers 
self-check in 

kiosks similar to 
airports, appeal to 

Millenials.

Mobile coupon 
technology

Some restaurants 
go strictly local

virtual

augmented
reality

Walmart focused
on family

Target focused on 
younger, stylish 

consumers

Kmart/Sears 
focused on 
leveraging 

brand/service 
reputation

material 
innovation

 Vook
combines video with 
books in a blended 

story


